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Dossier:

Facts, lies and incompetence –

The ODTR and its latest quarterly review
This dossier looks closely at the latest Nielsen survey figures – which compare Internet data of countries – and their public misinterpretation in the ODTR’s quarterly review,

“The Irish Communications Market” published in June 2002.

We are able to show that these data contain a bombshell: They document the devastating failure of “Internet Ireland”. Ireland, the wannabe ehub of Europe, the emerging global leader of egovernment and soon to be leading knowledge society (Bertie said it) has not only reached last place, it has reached distinctly last place.

We show how the ODTR, who together with the Ministry for Communication is ultimately responsible for that failure, is trying ​– and up to now succeeding – to deceive the public and the decision makers about their incompetence leading to total failure of their policy.

These are severe accusations and we ask the ODTR and the Ministry of Communications to respond urgently to our findings.
1. Foreword and scope of this dossier

We have doubts about the decency of a lot of this review, which was published on 7/6/2002 as document 2/50  by the ODTR – it is accessible on the ODTR’s web site. The picture painted of the situation in Ireland is simply a lie. It is Lewis Carroll country, where words mean the opposite or have lost their meaning entirely. It is “Etain in Wonderland” stuff. Reading the reviews foreword makes your brain go mushy:  “Competition has transformed the market in this short period.  Other licensed operators share of the fixed line market stands at 21%, commercial DSL services have been launched, cable operators are rolling out digital television services and one third of the population have access to the internet at home.” Where is Father Ted to hold up the signs FANTASY/REALITY?

But this dossier looks exclusively at chapter 5. Internet and chapter 2.3 Broadband survey...of the ODTR paper. 

2. The Nielsen survey figures – and their face saving public misinterpretation by the ODTR

The Nielsen terminology

The Nielsen figures – they can be accessed on www.nielsen-netratings.com – for domestic Internet usage in Ireland in June 2002 are:

	Number of Sessions per Month 
8 

Number of Unique Sites Visited 
25 

Time Spent per Site 
12: 26 

Time Spent per Month 
3: 36: 52 

Time Spent During Surfing Session 
25: 47 

Duration of a Page viewed 
00: 44 

Active Internet Universe 
579,613 

Current Internet Universe Estimate 
1,319,608


We have highlighted the ones that are relevant for comparing the Internet success of countries.

Green text: For some – and we don’t only think of TD’s here – it may be easier to come to grips with these terms and figures by imagining the figures were about cheese consumption.

Current Internet Universe Estimate – it is the least important; it just estimates the number of people who have ever accessed the Internet from home. Useful only as it indicates how many people could currently use the Internet from home. In the ODTR report this figure is called the “Internet penetration rate”.
In cheese terms: how many people have ever tasted cheese in their home.

Active Internet Universe – important figure: how many people do actually use the Internet from home. How many active users a country has (active is defined as having actually used the Internet from home during the last month at least once).

How many people do regularly eat cheese (defined as having eaten cheese at least once during the last month).

Time Spent per Month – important figure: average monthly online time of the active Internet user.

How much cheese has the average regular cheese eater consumed last month.

Combining the Nielsen figures with the total population figures of a country, in Irelands case 3.91 million, will transform the absolute Nielsen figures into percentage values.

Relating the size of the population with the average online time per user and the active Internet universe will give the all-important Average Online Time per Citizen. This figure allows the most meaningful comparison between the home Internet usage of different countries, just as you would compare wine consumption or television viewing time or whatever of different countries by comparing the average consumption per citizen.

How much cheese has the average citizen consumed last month.

The ODTR only fancies the “Internet penetration rate”

The ODTR report elaborates most of the chapter on “internet penetration” rates, illustrating them with two charts. “Internet penetration rate” is nothing but the rather meaningless Nielsen figure of the Current Internet Universe Estimate expressed in percent. 

Just as it is rather meaningless to deal with the question of cheese consumption of a country by concentrating on the figure of people who have ever tasted cheese.

The first chart shows that the “Internet penetration rate” stagnated since last year at 34 %. Commentary of the ODTR: “The Internet penetration rate has stabilised from April 2001 to April 2002.”
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The second chart compares the “Internet penetration” rate of different countries. Here it is (from the ODTR report):
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The chart shows Ireland on third last place, albeit distinctively above Spain and France.

To deflect from the poor showing of Ireland the report adds the following commentary to the diagram:

“Results from the ODTR’s recent consumer survey showed 39% of those who do not have access to Internet at home were not interested in going on line.  Perhaps greater awareness of relevant content may increase the numbers accessing the Internet from home.”

This is a serious case of red herring, a non-issue, copied unashamedly from the propaganda arsenal of EIRCOM. World and dog know that between 30 and 40 percent of the population of any country under any circumstances will not warm up to the Internet and computer world.

And if the civil servants of the ODTR really think, “Perhaps greater awareness of relevant content may increase the numbers accessing the Internet from home,” they might as well pack and leave.

The important figures – not shown by the ODTR

The next Nielsen figures, which are far more important than the above, are not shown as diagrams. On their own and nicely and deceptively worded (has remained… consistent with…), they look inconspicuous enough:

“According to Nielsen’s Internet figures (…), the active Internet Universe in Ireland has remained at 16% since our last review.  The active Internet universe refers to the number of people who have access to the Internet at home and have used it during the month. 

The average home user spent just under 4 hours online in April 2002, consistent with previous reviews.”
But it is exactly these Nielsen figures that contain a condemning verdict on the Irish Internet policy makers and regulators. They contain a bombshell. They show that the incumbent EIRCOM’s misuse of its monopoly status, with Internet access pricing in multiples of that of other countries, facilitated by (instead of regulated against) the ODTR has been nothing less than an act of national sabotage.

When we look at comparative diagrams of the important Nielsen figures, we can see why the ODTR report did not want to show them.

Comparing the Active Internet Usage figures

Only less than half of the Irish people who have Internet access from home do actually use the Internet from home (defined as having used it at least once during the last month).
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Active Internet usage in Ireland is down to the level of the non–English speaking Spain and France (our figure of 14.8 % is based on a 3.9 million population in Ireland). And in both Spain and France the active usage is growing and not stagnating, as is the case in Ireland.

We should as well keep in mind that the World Wide Web is a predominantly English language medium, which makes it much harder to adapt to for non-English speaking countries.

Comparing the average user online time

When we compare the times an Internet user is spending online, Irelands rating is getting worse. 
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Ireland is decisively last with 3 hours and 36 minutes; no other country is below 5 hours.

Let us remember how the ODTR “informed” the public about this: “The average home user spent just under 4 hours online in April 2002, consistent with previous reviews.” A good example, how stating a fact can become a lie. And just before any ODTR civil servant starts thinking about “perhaps greater awareness of relevant content may increase…” it is plain obvious that the prohibitive Irish Internet access pricing is causing the poor results.
Comparing the online time of the average citizen

The most meaningful comparative figure is of course the online time per citizen. That’s how all other things – be it cheese consumption or television viewing time – are normally compared.

And when we compare the average monthly online time of the Irish citizen with those of the other countries it’s becoming all to clear: Internet Ireland is in a coma.
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With 32 minutes average online time per citizen we are closer to the level of the developing world than the developed countries – and that as an English-speaking people.

3. Broadband Access – a survey to deceive the public
Having failed to regulate against EIRCOM’s blockage of ADSL broadband rollout, the ODTR conveniently upgrades the humble and clearly narrowband ISDN to the status of broadband in its report:

2.3.1 Broadband Access

As illustrated in table 2.1, ISDN and leased lines are the predominant broadband access technologies that companies have at present

Table 2.1: Types of broadband access companies have at present

Broadband Access
Present
ISDN
68%

National Leased Lines
53%
There is one big problem with this information: ISDN just is not broadband.

Broadband is generally defined as always-on, flat rate Internet connections and data communications that are faster than conventional modems or ISDN. Commonly the term is used for connection speeds from 512 k upwards.

And there is a second problem. What about the leased lines? Are we right to assume that most of them are 64k or 128k lines – again clearly narrowband – just sold for outrageous prices?

We consider this chapter of the ODTR review to be a serious and intended misinformation of the public, which is simply not acceptable.  

4. Summary

Over the last years the Minister for Communication and the ODTR have completely failed to achieve the universally agreed single most important condition for Internet success: cheap access price. Irelands Internet access pricing is in multiples of that of other countries. EIRCOM, the grotesquely over manned former semi state Telco, has been allowed to misuse its dominant, de facto monopoly position, to price the Irish citizen out of using the Internet.

The civil servants of the ODTR seem to have no understanding of the mechanics of a market economy and they don’t seem to have an understanding of the importance of Internet success for this country.

To hide their failure the ODTR has issued a quarterly review that intentionally and shamelessly misinforms the public about the catastrophic consequences of their actions.
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Diagramm1

		Ireland

		Finland

		Norway

		Austria

		Belgium

		Denmark

		New Zealand

		Sweden

		Switzerland

		UK

		Netherlands

		France

		Germany

		Spain

		Australia

		Brazil

		World

		Canada

		USA

		Hong Kong

		South Korea



hours/month/user

hours:minutes:seconds

Average online time per user per month

0.1506018519

0.2083912037

0.2091319444

0.222974537

0.2470601852

0.2481134259

0.2483217593

0.2500810185

0.2662152778

0.2890625

0.3124652778

0.3385069444

0.3397453704

0.341412037

0.342974537

0.4072337963

0.4096412037

0.4226967593

0.4688773148

0.6174768519

0.9930555556



Tabelle1

		Country		Ireland		Finland		Norway		Austria		Belgium		Denmark		New Zealand		Sweden		Switzerland		UK		Netherlands		France		Germany		Spain		Australia		Brazil		World		Canada		USA		Hong Kong		South Korea

		hours/month/user		3:36:52		5:00:05		5:01:09		5:21:05		5:55:46		5:57:17		5:57:35		6:00:07		6:23:21		6:56:15		7:29:57		8:07:27		8:09:14		8:11:38		8:13:53		9:46:25		9:49:53		10:08:41		11:15:11		14:49:10		23:50:00
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min/month/citizen

Minutes per Month

Online minutes per citizen per month (June 2002)
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		Country		World		Brazil		Ireland		Spain		Austria		Belgium		France		Finland		Norway		New Zealand		Switzerland		Germany		UK		Denmark		Sweden		Netherlands		Australia		Canada		USA		Hong Kong		South Korea

		min/month/citizen		23		25		32		59		64		65		70		78		104		105		105		109		113		135		153		159		160		202		250		266		342
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Minutes per Month

Online minutes per citizen per month (June 2002)
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Active Internet Users
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Active internet usage

0.0390189469

0.0428921556

0.136448726

0.1432015057
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Tabelle1

		Country		World		Brazil		Spain		France		Ireland		Belgium		Austria		Germany		Finland		UK		South Korea		Switzerland		New Zealand		Hong Kong		Australia		Canada		Norway		Netherlands		USA		Denmark		Sweden

		Active Users %		3.9%		4.3%		13.6%		14.3%		14.8%		18.4%		20.0%		22.4%		26.1%		27.3%		27.3%		27.4%		29.3%		30.0%		32.3%		33.2%		34.4%		35.3%		37.0%		37.9%		42.6%
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